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Tourism Management

(Number of lectures to be delivered for theory & practical 30 hours)

Theory (Number of lectures to be delivered for this group -20 hours)

1.

Definition of tourism. Organizational structure, aims and functions of various national
and international tourism institutions. Components, motivations and importance of
Tourism. Community participation in tourism development.

Historical perspective of tourism industry in India. Factors affecting the growth of
tourism in India Domestic and international tourism and its global trends in India.
Tourism map designing: Various destinations of Indian tourist points.

Major types of tourism: Cultural heritage, Religious sites, Mountain tourism, Beach
tourism, Special interest tourism (Indian example). Impacts of tourism: Social,
Cultural, Ethnographic, Economic, Political and Environmental Impact.

Tourism management — Definition, Meaning, Scope, Role of events in promotion of
tourism.

Types of events- Cultural, Religious, Business. Need of event management. Key factors of

best event management.

Practical (Number of lectures to be delivered for this group -10 hours)

Preparation of Project report based on the following

Tour operators in tourism business, rules for recognition of tour operator, package tour

preparation, itinerary preparation, pricing of tour package. Travel accounting — preparation of

business income statement, balance sheet, profit and loss statement, cash flow statement and

fund flow statement.
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